
NEIL RICHARDS 
UX, UI & DIGITAL DESIGNER
I am an award winning freelance digital designer, from 

the UK - now living in Melbourne, Australia. With over 20 

years industry experience, working on websites, banner 

advertising, email marketing, touchscreen, tablet and 

mobile applications, branding projects and conceptual 

design. I approach design creatively, practically and 

technically - using my understanding of UX and UI, 

technical knowledge and artistic roots to create effective 

digital solutions.

_UX / UI Design 

User Experience and User Interface Design, including 

content auditing, sitemap creation, wireframes, interactive 

walkthroughs and proof of content prototypes. Design 

and supply of full suites of templates and assets, with 

detailed instructions for the build phase. Testing and 

technical feedback for developers.

_Concept Design 

Redesign, re-branding, campaign ideation across 

various media and platforms. My background in the 

advertising industry has given me a good understanding 

of brainstorming sessions, working through a concept and 

applying it to full campaigns.

_Responsive Web Design 

Drawing on User Experience and User Interface design, 

to apply a working knowledge of responsive web 

practices across Desktop, Tablet and Mobile screens. 

Working closely with Developers to effectively cater for 

the major resolutions, browsers and operating systems. 



_EDM / ECRM 

Designing HTML email (direct marketing) for data capture 

or ecommerce newsletters. Working with ECRM and EDM 

platforms (MailChimp / Campaign Monitor), to produce 

templated or bespoke designs.

_Online Advertising 

Concept, artwork and animation. Traditionally suites of 

Flash banners and back-up gifs, but now HTML5 banners 

are created using Adobe Animate CC or Google Web 

Designer. 

_App Design 

UX and UI design for iOS and Android apps. Whether a 

native app or produced in an HTML5 wrapper, the UX and 

UI principles are the same.

_Brand / Bespoke Campaigns 

I have worked for myriad brands, across all sectors - 

creating bespoke digital campaigns.

_Social Media Content / Animation 

Social media assets are now a regular part of a campaign, 

whether it’s simple imagery or a branded animation. I 

have concepted and designed Facebook apps and used 

Photoshop and Flash (Animate CC) to create animations.

_Ecommerce / Shop-in-shop 

Re-brand existing Ecommerce solutions, audit and apply 

UX principles to ‘checkout’ flow, design of shop-in-shop 

templates for resellers. 

_Content Management Systems 

Design of responsive website with full CMS controls, 

creating a suite of modules to cross-sell throughout the 

site, including News headlines and article pages, Product 

lists and details. I have also provided CMS documentation 

of features, functionality and asset suites to train clients. 

Creating functional specifications documents with the 

Developers, to clearly state which areas are content 

managed and how the CMS should perform.





NURA
I joined Nura as a freelancer, to 

work on redesigning the App 

— the companion to the multi-

award winning Nuraphone, that 

automatically learns and adapts 

to your unique hearing. With the 

successful launch of the App (2.0), 

a new Support Website, and UX 

work for the Firmware Update 

and Language Translations I was 

offered a fulltime position as UX & 

UI Designer. 

_UX & UI Design 

_App Design 

_Responsive Web Design 

_EDM / ECRM 

_Social Media / Animation 

_Online Advertising 

_Outdoor Campaigns 

_Concept Design











NURA
After the launch of the new App and /G2 (Firmware 

update), I proposed a ‘Quick Wins’ list outlining the simple 

changes we could implement in order to improve the user 

experience. The first steps were to redesign some of the 

pages of existing site; Product Page, NuraNow, Try/Buy, 

Support, Homepage — whilst keeping in mind the longer 

term full site overhaul that I had in mind.

I created a 5D’s Digital Guidelines document, and started 

the Discovery phase with a full content audit, UX research 

for new site; including ideas generation and competitor 

research, presented my ideas internally to get to the 

Definition phase and wireframes. 

_UX & UI Design 

_Responsive Web Design 

_Concept Design









WATCHES OF  
SWITZERLAND
I was asked by efront to redesign the News 

section of the Watches of Switzerland website. 

 My recommendation was to overhaul the entire 

site and make more use of the incredible, 

high quality assets and imagery, and create 

a site that suited the luxury watch market - 

showcasing the products and craftsmanship of 

the watchmakers.

I audited the site, put together a list of my 

recommendations and pitched the newly 

designed news section as the basis for the 

site redesign. The client was so pleased, they 

commissioned the redesign almost on the spot.

_Responsive Web Design 

_EDM / ECRM 

_Online Advertising 

_Brand / Bespoke Campaigns 

_Concept Design





WATCHES OF 
SWITZERLAND
The website was 

designed to have a 

more ‘editorial’ style 

of serving content, 

integrating news 

articles, related brands, 

history and highlighting 

the craftsmanship 

behind the products.





WATCHES OF 
SWITZERLAND
The site was designed to be 

responsive across desktop, tablet 

and mobile - whilst still being 

content managed by the client. 

Using a robust grid system meant 

that the assets could be used 

across all platforms, with the 

ability to upload resized or re-

cropped images as necessary.



WATCHES OF 
SWITZERLAND
Users can send enquiries 

regarding specific watches, using 

the form on each ‘Product Detail’ 

page. Once submitted, both the 

user and Watches of Switzerland 

receive an HTML email, detailing 

the watch and customer enquiry, 

so that the boutique can easily 

follow up the enquiry by email, 

phone or in person.





WATCHES OF 
SWITZERLAND
When a new product is 

launched, a bespoke 

EDM is sent out, 

leading to a unique 

URL Landing Page, 

giving an overview 

of the product, with a 

tracked enquiry form 

to capture the data of 

potential purchasers.

I created a series of 

Brand specific landing 

pages, using logos, 

colour palettes and 

fonts - so that Watches 

of Switzerland could 

manage the campaigns 

in the CMS.





LEXUS
I was lucky enough to work 

with the design team at 

Amaze on several Lexus 

projects, including the 10.5 

version of the website, FWA 

award-winning Lexus NX 

House and the Lexus IS iPad 

application.

The Lexus team have spent 

the last few years creating 

an incredible direction for 

the brand, so it was an 

absolute pleasure to be able 

to work on such a crafted 

and meticulous project.

_UX / UI Design 

_App Design





















122 ROSENEATH ST.
I worked in-house at Local Peoples / Assemble Projects   

on the website for their small-footprint living development   

122 Roseneath St. 

The development will be a mixture of Brutalist design and 

modern aesthetics, with beautiful finishes and materials. 

The brand was produced by Petrea Dickinson, with illustrations 

by Tomi Um and animation assistance by Pete Hand.

_Responsive Web Design 

_EDM / ECRM 

_Social Media Content / Animations 

_Concept Design









122 ROSENEATH ST.
The site was responsive to serve 

Desktop, Tablet and Mobile users, 

giving the same experience 

across all platforms.









122 ROSENEATH ST.
I had the idea to make some concrete numbers from the 

logo, which could be used outside of the building as a 

sign, or perhaps on a grander scale as seating. 

As a side project in my spare time, I decided to make 

a ‘proof of concept’ maquette, using layers of hand-cut 

foam board to create a mold.





122 ROSENEATH ST.
Once the animations had been 

completed for the website, 

I created a series of video 

animations that could be 

used across the social media 

 channels, including Facebook  and 

Instagram. 

The concept for the concrete 

numbers, was also used on the 

projects Instagram feed.



THE NORTH FACE
To celebrate the start of Spring, Factory Labs asked me to 

create a campaign page for outdoor clothing company   

The North Face.

The campaign was based around the concept of ‘Longer 

days are coming’, with Spring ushering more hours of 

sunshine to get outside and adventure. 

The landing page used parallax scrolling and animation 

to deliver the messaging and culminated in a countdown 

clock and sign up form. 

I also produced a suite of banner adverts, across 6 routes 

- with the live countdown clock in the ‘Teaser’ suite, which 

was replaced by a ‘Reveal’ suite, once the campaign was 

fully live.

_Web Design 

_Ecommerce / Shop-in-shop 

_Online Advertising











_Freelance 

I have freelanced for over 10 years, for some of the best 

agencies in the UK and Australia — Across a wide range 

of industries. Agencies include; Hoyne, Bravo, Deepend, 

Efront, Local Peoples. (Australia) BJL, JWT, Code 

Computerlove, Havas Lynx, Amaze, magneticNorth (UK).

_Lettering, Illustration & Sketches 

I studied Fine Art at university, so I have always been a 

visual designer, sketching ideas and working through 

problems — the quickest way to explain a solution. I also 

experiment with lettering and illustration for personal 

projects, and I am aiming to write and illustrate a 

children’s book. 

_Photography 

I am a keen photographer and have shot film for over 

28 years, with a collection of 350+ cameras. I organise 

and style TFP (Time for prints) shoots in my spare time, 

shooting a mixture of digital, film and instant formats.

ADDITIONAL
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